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¥ PCAAE Session Outline

* Why are you here?

 Why communicate?

* The Golden Circle

* Methods of Communication

» Case Studies on Effective Communication
* Open Forum
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¥ PCAAE Your Goal: Stand out
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Simon Sinek:

How great
leaders inspire

action

TEDxPuget Sound - 18:04 - Filmed Sep 2009

== View interactive transcript
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Communicate to inform ,

Communicate to engage

~ Communicate to make ieog‘le act
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Find us on:

facebook.

« Fastest way to communicate
* Can be sent to one or more
» Can be stored/archived

« Allows organization to provide
more details, current events,
discuss topics of interest to
members

» Keep members abreast of
developments in the organization

* More informal and proactive way
to engage members to participate

» Best way to engage and inform
members

* Allows the organization to show
personal touch

 Lack personal touch
* No guarantee to be read
» Can be spammed

* More indirect and
impersonal than email

* Requires members to seek
out the communication

* One-sided communication

* Requires members to seek
out the communication

» Least return on investment
in terms of members
reached
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Communication Methods:
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Strategy:

Make the event relevant. Find a champion.
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Aquino vows to rebuild RP

Govt in campaign -
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Communication Goal:
Entice people to go to the motorshow
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RUNNINGLO

A RACE TO BUILD 20 HOMES TO CELEBRATE OUR 20 YEARS

Communication Goal:

Make people participate in
the one-day running event to
raise funds for ING Village.

Communication Methods:

Find us on:
[i facebook.

\\\ v

\

Strategy:

Humanize the story. Appeal to various audiences.
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tomake a
difference by
building one
homeata
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Communication Methods:
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Communication Goal:

Encourage associations Strategy:
and association executives

to become a member of

qas Y PCAAE
PCAAE. \S )':\A;;(,"d;ﬁ;;,"w;ﬂd Make PCAAE a thought leader.

Associations

o Provide members with an
informative resource material to
empower their organization
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5. W
POSITIVE
PATIENT &
PERSISTENT.




V4. VA\N  Feel free to contact me:

Sheila Samonte-Pesayco
President and Chief Operating Officer
Writers Edge
E: inquiries@writersedgephl.com
M: +63929 232 3514
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