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Session Outline 

•  Why are you here? 
•  Why communicate? 
•  The Golden Circle 
•  Methods of Communication 
•  Case Studies on Effective Communication 
•  Open Forum 



Why are you here? 
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I’M 
HERE. 



Your Goal: Stand out 



The Golden Circle 



Why communicate? 

Communicate to inform 

Communicate to engage 

Communicate to make people act 



How do you communicate? 
Communication 

Methods + - 
• Fastest way to communicate 
• Can be sent to one or more 
• Can be stored/archived 

• Lack personal touch 
• No guarantee to be read 
• Can be spammed 

• Allows organization to provide 
more details, current events, 
discuss topics of interest to 
members 

• More indirect and 
impersonal than email 
• Requires members to seek 
out the communication 

• Keep members abreast of 
developments in the organization 

• One-sided communication 

• More informal and proactive way 
to engage members to participate 

• Requires members to seek 
out the communication 

• Best way to engage and inform 
members 
• Allows the organization to show 
personal touch 

• Least return on investment 
in terms of members 
reached 



‘Surround Sound’ Method 
Online 

Social 
media 

Newsletter 

Meetings 

Emails 



Case Study: Event 

Communication Goal:  
Entice people to go to the motorshow 

Communication Methods:  
 

Strategy:  
 
Make the event relevant. Find a champion. 



Case Study: Fundraising 

Communication Goal:  
Make people participate in 
the one-day running event to 
raise funds for ING Village. 

Communication Methods:  
 

Strategy:  
 

Humanize the story. Appeal to various audiences. 

 
MEDIA MONITORING REPORT 

Client: ING Bank Published in: BusinessWorld 
Title of Press Release:  
“So you think you can run? 20 tips for 

running in a marathon” 

Date Published: Dec. 10-11, 2010 

Date Dispatched: Dec. 11, 2010 Page Treatment: Weekender Section, 

page S3, Colored, upper fold  
Size in cm: 31 X 27  
Media Values: P759,326.40 
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MEDIA MONITORING REPORT 

Client: ING Bank Published in: Philippine Daily Inquirer 
Title of Press Release:  
“From bricks to something better” 

Date Published: Dec. 05, 2010 

Date Dispatched: Dec. 02, 2010 Page Treatment: SundayBIZ Section, 

page B1, Colored, upper fold  
Size in cm: 36 X 16  
Media Values: P661,893.12 
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Case Study: Grow Membership  

Communication Goal:  
Encourage associations 
and association executives 
to become a member of 
PCAAE. 

Communication Methods:  
 

Strategy:  
 

Make PCAAE a thought leader. 

IN THIS ISSUE  ASSOCIATION SUMMIT 4 + FEATURED PCAAE MEMBERS + MARKETING IN THE SOCIAL 
MEDIA AGE + RECRUITING MILLENNIALS + ASSOCIATIONS AROUND THE WORLD + MORE STORIES 

The Official Magazine of the

Associations 
in the Age of

Digital 
Disruption

+ ASSOCIATION NEWS FROM ACROSS THE GLOBE
+ Q&A WITH ASAE PRESIDENT & CEO JOHN GRAHAM IV
+ TTGASSOCIATIONS’ 10 HIGH-TECH CONVENTION CENTERS IN ASIA
+ THE 2016 ANG SUSI AWARD WINNERS
+ HOW ASSOCIATIONS ARE BOOSTING PHILIPPINE TOURISM

MAIDEN ISSUE 2016

Provide members with an 
informative resource material to 
empower their organization 



5 Lessons from Communicating 

1. Lose your 
2. No   needed. 

3. Content is           . But context is         . 

4. Communication 
is personal. 

5.  
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